
Newest Retail Store Opens 
in West Virginia
Good clothes and good prices for a good 
cause. That is what shoppers will find at 
the newest Goodwill retail store in Grafton, 
West Virginia. This store reflects a bright, 

customer-friendly facility 
that offers a great shopping 
atmosphere.

Located at 1 Harman 
Plaza, it is one of eight 
Goodwill thrift stores in north 
central West Virginia. It fea-
tures more than 9,000 square 
feet of sales floor space, a 
convenient drive-through 
donation drop-off center, and 
employs 20 people. 

To celebrate the offi-
cial grand opening in June, 

Goodwill representatives and local officials, 
including Grafton Mayor Sheila Westfall, 
participated in a ribbon-cutting ceremony. 
Once inside, first-day shoppers were treated 
to prizes, giveaways, refreshments and  
more as they perused a great selection of 
merchandise. l

John Inspires Team to 
Think Differently
Over the past year, John has participated in 
the Transitions WORKS! program to pre-
pare for his post-school life. He completed 
four separate nine-week training rotations 
that included both classroom and hands-on 
instruction. After wrapping up his final rota-
tion, John was encouraged to explore com-
munity-based workforce readiness training at 
other Goodwill sites.  
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Through the Extended School Year 
(ESY) program, John had the opportunity to 
work as an associate with the E-commerce 
Department at the North Versailles Retail 
Operations Center (ROC). He welcomed the 
chance to gain more experience and continue 
working toward his goal of getting a job in  
the community. Little did John know that  
he would leave a lasting impact on the  
department.  

According to Jessica McConnell, 
Director of E-Commerce, John inspired the 

Participating in the ribbon-
cutting ceremony were, left 
to right, Bob Stape, Goodwill 
COO; Bonnie Mason, 
Regional Director; Sheila 
Westfall, Grafton Mayor; and 
Melissa Stewart, Grafton 
Manager. 

Shoppers were treated to all kinds of great deals and 
goodies on grand opening day.

Preparing to welcome shoppers for the grand opening 
were, left to right, Stephanie Seargeant, Cashier;  
Allie Lawler, Store Manager, Morgantown; and Xavier 
Floyd, Cashier. 



Grateful for Amazing 
Generosity During the 
Capital Campaign
By Michael J. Smith
President/CEO

Over the past three years, so much has 
happened that we could not anticipate at 
Goodwill SWPA. But nothing has been 
more gratifying than seeing the support of 
our mission fulfilled through the generosity 
of so many people and organizations to our 
Strengthening Lives, Building Communities 
capital campaign. 

I am excited to report to you that we 
have surpassed our initial $10 million goal and 
have raised nearly $11 million to help individ-
uals who have disabilities and other barriers to 
employment. This includes those with devel-
opmental and/or intellectual disabilities, lim-
ited work experience or education, displaced 
workers and veterans, people experiencing 
homelessness, youth and older workers, and 
people with criminal backgrounds.

Such generosity is overwhelming, espe-
cially in light of the COVID-19 pandemic 

that stretched many people’s financial limits 
and challenged Goodwill to support more 
individuals in need in our community.

A shout out is extended to Teeter 
Associates, a consulting firm dedicated to 
assisting non-profit organizations in fund-
raising, development and strategic planning 
that worked so hard to keep our campaign 
on track and ensure its success. 

The completion of our campaign 
ensures our self-sufficiency, infrastruc-
ture and workforce development programs 
will be viable and strong well into our 
next 100 years of service to the commu-
nity. More important than ever before, the 
Strengthening Lives, Building Communities 
campaign truly paves the road to a bright 
future for Goodwill and everyone we serve.

For more details on the successful  
conclusion of the campaign and how  
these monies will benefit the community, 
check out the center spread of this  
newsletter. From the bottom of my heart  
and everyone at Goodwill SWPA, thank  
you so much for your generous support.  
The future certainly looks bright because of 
your caring gifts. l
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Sign Up for GoodPerks 
Loyalty Program Online
GoodPerks members are the first to know
about store events, receive special
email discounts and enjoy exclusive flash 

sales up to 50% off. Join GoodPerks now 
and you’ll be emailed a coupon for 10 per-
cent off your next Goodwill purchase! To 
join simply visit www.goodwillswpa.org/
goodperks. l
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the programs that had the potential to provide 
workers while helping Robarge meet his 
ongoing commitment to the community.

“I saw there was a real potential oppor-
tunity for us,” recalls Robarge. “I reached out 
to Goodwill and connected with them to help 
find employees for us.”

The participants he hired, one of whom 
left to have a baby, were busy doing every-
thing from washing dishes and taking orders 
to running food and bussing tables. One 
worker was formerly incarcerated; the other 
was a high school student who was in alterna-
tive education for troubled kids.

“Most of my employees have these 
same types of situations,” explains Robarge. 
“The kids are going through tough situations 
because of a lack of parenting or supervision 
growing up. I want to hire employees with 
these issues or have served time in jail to help 
them and the community.”

In return, Robarge provides a safe place 
where hard workers can earn good money 
and receive that little bit of extra support that 
they might not have access to in other jobs. 
Providing that caring hand can make the  
difference between success and failure on  
the job – a lesson Robarge hopes to continue 
for many years at Goodwill and in the  
community. l
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Serving Food and 
Opportunities in the 
Community
Ever wonder who the smiling face is behind 
the food being served at the ever-popular 
food trucks around town? If it’s a Nancy’s 
Revival, Revival Chili or Revival Pasta truck, 
there is a chance it could be a Goodwill 
participant.

Jordan Robarge, owner of Revival 
Enterprises and the mastermind behind 
these trucks, hired two participants from 
the YouthWorks Community Initiative 
Supervision Program (CISP) last year and 
hopes to bring on more as his food business 
continues to grow. Supporting Goodwill is 
part of the company’s major commitment to 
providing employment to formerly incarcer-
ated individuals and others with barriers to 
employment.

“We have always been very community 
minded,” says Robarge. “Our focus is on 
building emotional intelligence, self confi-
dence and life skills.”

Robarge has been working with 
Goodwill for several years as a vendor, cater-
ing events at the Lawrenceville location. It 
was there that he learned more about some of 

Serving up delicious food 
in the community are, left 
to right, Jordan Robarge, 
owner of Revival Enterprises; 
Peter Williams, Trailer/Truck 
Manager; and J’Quai Brown, 
Cook.
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Work on Great 
Things with Great 
People
Join the more than 1,000 
Goodwill SWPA employees 
working as one to help 
people in the local com-
munity improve their quality 
of life through work and 
related services. For details 
on open positions, hiring 
events, and what is so great 
about working at Goodwill, 
visit goodwillswpa.org/
work-at-goodwill. 

Ken

Nick Gains Confidence 
and a Job 
Nick recently graduated from City Charter 
High School and was honored to be asked 
to give a speech during the commencement 
ceremony. While on stage, he spoke to his 
classmates for the first time about having 
autism and encouraged them to be kind to 
everyone they come across.

Nick shared how he felt judged and 
excluded by his peers in elementary and 

middle school, but 
recognizing everyone 
would be new at City 
High, he embraced 
the opportunity to 
form connections 
with peers and teach-
ers when he began his 
high school journey 
four years ago. These 

relationships provided Nick the acceptance 
and support he needed to be his true self. 

With a newfound confidence and a 
desire to make the best of his future, Nick took 
advantage of an internship opportunity with 
Goodwill through his high school. He enjoyed 
the experience and atmosphere so much 
that he recently began working as a Retail 
Associate at the South Side store, where he 
looks forward to learning more from and col-
laborating with his colleagues every day. l

Amy Celebrates a 
Milestone with Goodwill
The Lawrenceville store team recently 
surprised Amy with a cake to celebrate her 
one-year work anniversary. This is a huge 
milestone for Amy 
who was unable to 
work for 11 years as 
she needed to care for 
her son with medical 
needs. Employment 
seemed difficult to 
find, but Goodwill 
was willing to help 
Amy create a sched-

ule that allows her to maintain her job while 
caring for her son. 

Amy first came to Goodwill in July 2020 
as a Donations Processor. Through hard work, 
dedication and pride in her store, she was pro-
moted to Team Lead after only five months. 
Amy is happy to be part of a caring, dedicated 
and passionate team who are difference-mak-
ers in the community they serve. l

Goodwill was a Calling 
for April
April has devoted her career to helping oth-
ers. Years ago, she supported deaf adults 
with intellectual and 
developmental dis-
abilities at the Center 
for Hearing and Deaf 
Services. When April 
made the decision to 
return to work after 
a decade as a stay-
at-home mom, she 
felt called to carry 
out Goodwill’s mission of helping people 
improve their quality of life through work. 

April has now been with Goodwill for 
10 years and currently serves as the Program 
Coordinator for the Aspire program. In this 
role, she provides learning opportunities for 
adults with disabilities to encourage skill build-
ing, independence and community integration. 

According to April, Aspire has been 
successful because the program is designed 
to fulfill individual needs. Participants can 
determine which path is right for them by 
choosing from various curriculum-based 
modules that fit their interests. April hopes 
to introduce new modules in the future by 
obtaining a grant to fund the creation of a 
computer or technology lab. l

Nick

Amy

April
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Ken

Nick

From top to bottom:

Martin Perry represented 
Newmark, presenting spon-
sor, at this year’s highly 
successful golf outing.

Keeping the pace going 
at the Golf for Goodwill 
awards ceremony was Larry 
Richert, KDKA-Am radio.

Close to 140 golfers took to 
the green for a day of golf at 
the Pittsburgh Field Club.

It was a beautiful day of 
golf, dinner and an awards 
ceremony in support of the 
programs and services at 
Goodwill SWPA.

Golf for Goodwill 
Returns to the Green 

On September 13th, 2021 Goodwill hosted 
our 21st annual Golf for Goodwill outing at 
Pittsburgh Field Club, which is our larg-
est fundraising event. This year, Goodwill 
raised nearly $100,000 for our job training 
and education programs!

Golfers enjoyed the beautiful weather 
with an 18-hole game, drinks, snacks, and 
special contests on the course. Afterward, 
Goodwill held a casual reception with an 
open bar, good company, and a smorgasbord 
of delectable meats, seafood, salads, and 
desserts. The evening was wrapped up with 
remarks by KDKA Radio Morning News 
host Larry Richert, who thanked everyone 
for attending and supporting Goodwill’s 
mission. Thank you to our presenting spon-
sor NEWMARK and our platinum sponsor 
enkompas Technology Solutions! l
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Celebrating the  
Campaign for Goodwill SWPA
Campaign Goal:  $10,000,000
Total Raised:  $10,944,180

“Strengthening Lives, Building Communities” – the campaign for Goodwill – launched 
in 2018 and concluded in 2021 having raised nearly $11 million to help individuals who 
have disabilities and other barriers to employment. The successful completion of our 
campaign increased our self-sufficiency, strengthened our infrastructure and enhanced 
our workforce development programs. 

We created a comprehensive service-delivery model that:

• combines programs for efficiency and inclusiveness

• eliminates gaps in needed services 

• creates the best possible environments to provide programs.

Thank you to our many donors and friends for supporting our mission – to help people 
improve their quality of life through work and related services. With your help, Goodwill 
surpassed its $10 million fundraising goal and the campaign concluded in June, 2021. 
During the COVID-19 pandemic, donor support was vitally essential so that Goodwill 
could assist so many individuals who were displaced from their jobs, and in some cases, 
their homes. 

With the help of generous supporters through this fundraising campaign, we continue 
to be the region’s premier workforce-development provider. We are grateful for 
contributions from individuals, foundations, corporations – and for 100% participation 
from Goodwill SWPA’s board of directors.

More important than ever before, “Strengthening Lives, Building Communities” 
campaign propels Goodwill SWPA into a bright future. 

Strengthening Lives, Building Communities
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Purchased the Workforce Development Center Campus  
Buildings in Lawrenceville

Pace-setting, six-figure grants totaling $4.5 million were received from these generous 
foundations:
• Allegheny Foundation
• Eden Hall Foundation 
• Edith L. Trees Charitable Trust
• The Richard King Mellon Foundation

Extensive Renovation Completed at Northside Common Ministries
We renovated the Northside Common Ministries facility, a 100-year-old building that 
houses a food pantry and a shelter for men who are experiencing homelessness. 

These lead funders helped improve the quality of life for our North Side community:
• The Hillman Family Foundations
• City of Pittsburgh
• Allegheny County Department of Human Services

Workforce Development Program Enhancements During  
COVID-19 and Beyond

During our three-year campaign, more than 35,000 individuals received workforce-
development supports from our more than 50 programs and services. We helped people 
with developmental and/or intellectual disabilities, individuals with limited work experience 
or education, displaced workers and veterans, people experiencing homelessness, youth 
and older workers, and people with criminal backgrounds.
•  During COVID-19, more than 4,000 people received virtual learning and remote supports.
•  Digital Skills and Career Services enhanced programming for the new economy post-

COVID-19.
• Goodwill advanced resources for Education, Disability Services and Youth.

Strengthening Lives, Building Communities

Campaign Successes
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Ernest Builds Skills 
Through Aspire Program  
Goodwill offers several community partici-
pation supports for individuals with intel-
lectual or developmental disabilities who 
want to prepare for work and/or community 
involvement. Just ask Ernest, who came to 
Goodwill one year ago with a desire to meet 
new people and improve his skills. 

While Ernest boasts a great memory 
and can remember dates well, he wanted to 
work on his math and reading skills to meet 
his long-term goal of job readiness. Thanks 
to the Aspire program, Ernest is now work-
ing to become proficient in counting money 
while also enhancing his social and daily 
living skills. 

Aspire provides adults with disabilities 
opportunities to build skills that will sup-
port their independence and participation in 
community life and work. Skill-building is 
accomplished through engaging community 
experiences and curriculum-based mod-
ules at an integrated facility that features a 
kitchen, job readiness area, mock apartment 
and exercise area. 

Individuals age 18 to 59 with a docu-
mented intellectual or developmental dis-
ability are eligible to participate in Aspire. 
They must be able to perform the basic 

activities of daily living skills independently 
and be willing to become involved on a 
scheduled basis. 
For more information about Aspire, contact 
April Klein at 412-632-1805 or april.klein@
goodwillswpa.org. l 

Ernest

EARN Helps Michelle to 
Pursue New Career
Michelle turned to Goodwill for support 
when she wanted to make a career change. 
The Employment, Advancement and 
Retention Network (EARN) program staff 
helped to make a seamless transition by 
providing her the opportunity to build her 
credentials and pursue a new career path that 
she loves.  

Michelle began her journey by com-
pleting a career assessment to determine the 
career that best aligned with her interests, 
values and skills. Plus, she took advantage 
of the many services and training opportuni-
ties offered by Goodwill to set herself up 
for success. After finishing the retail skills, 

customer service skills and BankWorks 
Career training programs, Michelle obtained 
a full-time customer service position with 
PNC Bank. 

Michelle is one of many individuals 
receiving SNAP and TANF benefits who 
has found a satisfying career with higher 
earning potential through the EARN pro-
gram. In addition to career readiness train-
ing, the program offers free services, flex-
ible schedules, and ongoing support during 
the initial months of employment to ensure 
participants can achieve their education and 
employment goals. 

For more information about EARN, call 
412-632-1710 or visit goodwillswpa.org/
earn. l 

Michelle

E-Commerce Department to explore ways to 
make their environment more inclusive. The 
team collaborated to create a work environ-
ment that was not only accessible for John—
who uses a wheelchair—but one that also 
made him feel comfortable and a valued part 
of the team. Plus, all team members com-
pleted training to understand how to use and 
evacuate someone in a Stryker wheelchair in 
case of an emergency. 

Because of John, the E-Commerce 
Department, ROC management team, and 
Goodwill leadership came together to create 
a more inclusive environment for all. The 
entire team is grateful to have had a chance 
to work with John, who they will always 
remember as an incredibly hard worker who 
challenged them to think differently. l

John Inspires Team to Think 
Differently
(continued from page 1)
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COO Bob Stape, far right, joined Pennsylvania State Representatives Sara Innamorato and Emily Kinkead, 
Pennsylvania Senator Wayne Fontana, and others for a Community Conservation and Sustainability event 
at the Workforce Development Center in July. Recycling and shredding services were available to residents 
of Lawrenceville and surrounding neighborhoods at the event.
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Recent Grants Awarded 
to Goodwill
Thank you to the following foundations that 
recently made generous gifts to Goodwill:
•  Howard and Nell E. Miller Foundation: 

YouthWorks
• Massey Charitable Trust: Core Services
• PPG Foundation: Digital Skills l

Receive a Year-End Tax 
Deduction
Anyone looking to reduce their tax liability 
before the end of the year can accomplish 
this goal and help a worthy cause at the same 
time by donating to Goodwill SWPA. The 
Coronavirus Aid, Relief and Economic Security 
(CARES) Act was extended through December 
31, 2021 to allow for additional deductions for 
cash contributions to public charities.

Taxpayers who do not itemize their 
deductions can take a one-time deduction of up 
to $300 for single filers or $600 for joint filers. 
Taxpayers who itemize deductions can elect to 
deduct up to 100 percent of their adjusted gross 
income (AGI).
The tax information provided is general and 
educational in nature and should not be con-
strued as legal or tax advice. Goodwill does 
not provide legal or tax advice. Always consult 
an attorney or tax professional regarding your 
specific legal or tax situation. l

Goodwill Receives 
Highest Recognition from 
GuideStar  
Goodwill has received the 2021 Platinum 
Seal of Transparency, the highest level of 
recognition from GuideStar, the world’s 
largest source of information on nonprofit 
organizations and a resource often used by 
donors to inform charitable gifts. To reach 
Platinum level, Goodwill provided extensive 
information to demonstrate results and prog-
ress toward its mission. l

Support Goodwill When 
Shopping at Amazon
If Amazon is a preferred retailer for holi-
day shopping, consider making purchases 
through the AmazonSmile 
program. It’s a quick and easy 
way to support Goodwill at no 
extra cost. With every eli-
gible purchase made at smile.
amazon.com, Amazon will 
donate 0.5 percent of the price 
when shoppers select Goodwill 
SWPA from the list of eligible 
organizations. 
For more information about Amazon Smile and 
other ways to give, call 412-632-1941 or email 
goodwill.donations@goodwillswpa.org. l 
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People 
of Goodwill

Sydney Weiland Moves  
to Marketing Department
Sydney Weiland has been named the new 
Communications Specialist in the Marketing 
Department where she manages the social media 
pages, website and other online marketing cam-
paigns. She previously worked at the Gibsonia 
Goodwill store as a team lead for five years.

Gabi Lloyd Featured in 
Shoutout Atlanta
Gabi Lloyd, Development Specialist, recently 
completed an interview with Shoutout Atlanta 
magazine about her career and the services 
Goodwill offers. She detailed her 15 years with 
Goodwill in the interview, starting with her 
experience in the Customer Service Training 
program and subsequent hiring as a part-time 
receptionist in the Marketing and Development 
department before being promoted to her  
current position. Read the full interview at 
shoutoutatlanta.com. 

Mike Smith Named Business 
Times Top Executive
Mike Smith, Goodwill President/CEO, 
was recently named a 2021 Fox Rothschild 
Outstanding CEOs and Top Executives.  
The Pittsburgh Business Times honored 
Smith and other leading business execu-
tives in western Pennsylvania at an awards 
program in September. The honorees were 
chosen for demonstrating vital leadership  
and a customer service philosophy,  
outstanding relationships with employees, 
contributions to the community, and  
evidence that they have shaped their  
organization’s products or services to help 
achieve success.

Power of Work Award Winner 
Receives Proclamation
Chi Illochi, founder of Styling By Chi, is 
having a banner year. This Goodwill partner 
and friend was named a 2021 Power of  
Work award winner and received a procla-
mation from the City of Pittsburgh declar-
ing August 13 “Styling By Chi Day.” The 
proclamation celebrates Illochi for her work 
empowering Pittsburgh’s most vulnerable 
communities through fashion styling and image 
consulting. l

Dawn Feels at Home  
at Goodwill
Dawn spent her entire 
career working for 
law firms and big 
corporations before 
coming to Goodwill. 
She knew she made 
the right choice to 
join the nonprofit as 
Senior Manager of 
Payroll after witness-
ing first-hand that the Goodwill team has a 
lot of heart. 

When interviewing for her position, 
Dawn quickly found that Goodwill cares 
equally for its community and the well-being 

of employees. She was genuinely moved 
by the interactions she had with Goodwill’s 
President/CEO Mike Smith and other team 
members during the hiring process. And once 
she began her tenure with the organization, it 
didn’t take long for her to feel like she was at 
home at Goodwill—something she had never 
felt with previous companies.

Like her fellow Goodwill employees, 
Dawn does not take the caring and support-
ive environment for granted. It inspires her 
to make a difference and motivates her to 
reach new heights. From working to improve 
the Payroll department to participating in the 
Strategic Planning Committee, Dawn looks 
for any opportunity to learn more about 
Goodwill and take on new roles to create 
meaningful change. l

Dawn
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A Store  
Near You
Shoppers Flock to 
Monroeville Pop-Up 
Outlet Store
When most retailers open a pop-up store, it is 
intended to be a short-term solution to meet a 
need to provide goods and services in a com-
munity. But for the Goodwill Monroeville 
Pop-Up Outlet, the temporary store has 
been so successful that it has now become a 
well-known fixture on the busy Old William 
Penn Highway corridor. Shoppers, employ-
ees and other Goodwill stores love the large 
8000-square foot building that has now been in 
business for more than two years.

The Monroeville Pop-Up Outlet is a 
unique concept for the area. The store is the 
“last stop on the river of donations before items 
are sold, salvaged or trashed,” says Jennifer 
Holiday, Store Manager. “Our goal is to keep 
items out of the trash by offering special pricing 
on 14 categories before they go to salvage”

The store receives its last-chance prod-
ucts from other Goodwill stores in the area that 
are unsellable, have been on the shelves for a 
long time, or that need to move to make room 
for new inventory. Hard to sell items like toys, 
stuffed animals, used shoes are sold at discount 
pricing or by the tractor trailer instead of going 

to the trash bin. This model has proven to be 
very successful.

“This pop-up was not supposed to last 
more than a year,” explains Holiday. “It took 
off so well that when the lease was up, we had 
people ask us not to go.”

Since then, the store has moved from 
just processing donations from other stores 
to also accepting donations from individu-
als in the community. The store also draws a 
wide variety of shoppers, from teenagers and 
college students to travelers stopping by on 
their way through the area on the Pennsylvania 
Turnpike, located just down the road from the 
pop-up.

The excitement and success of the store 
doesn’t just belong to the shoppers. Holiday 
says the employees are like family and are an 
“absolutely wonderful team” who support the 
unique pop-up experience.

“This store has a plethora of different 
people, both customers and workers, who are 
happy to be together,” says Holiday. l

Serving customers with a 
smile at the Pop-Up are, 
left to right, front row, 
Stanley Szatkowski, Team 
Lead; and Edward Haberle, 
Raymone McDonald, Alex 
Ostrom and Jianna Toffry, 
all Outlet Associates; back 
row, Jennifer Holiday, 
Store Manager and German 
Jaramillo, Dock.

About the 
Monroeville 
Pop-Up Outlet:

l   Location: 
  4680 Old William Penn 

Hwy  
Monroeville, PA 15146

l  Staff:
  20 employees: 
 2 full-time; 18 part-time

l Store Hours: 
	 Monday-Thursday 
 10 a.m. to 7 p.m.

l  Telephone: 
 412-589-8047

The Goodwill Monroeville Pop-Up Outlet on Old 
William Penn Highway.
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Give to Goodwill at goodwillswpa.org/donate-money

Goodwill of Southwestern 
Pennsylvania
Robert S. Foltz Building
118 52nd Street, Pittsburgh, PA  15201
412-481-9005      goodwillswpa.org

Affiliates
Goodwill of North Central West Virginia
1-888-4GW-NCWV (1-888-449-6298)
Goodwill Commercial Services, Inc.
412-913-1982
Northside Common Ministries
412-323-1163

Our Mission
We help people improve their quality of life  
through work and related services. 

Goodwill’s Code of Conduct                                                                               
Goodwill of Southwestern Pennsylvania is 
committed to conducting its business in  
accordance with the highest standards of ethical 
behavior and regulatory compliance and to  
treating everyone with dignity and respect. The 
agency’s full Code of Conduct document – “Ethics  
at Work” – may be viewed at www.goodwillswpa.org.

Non-discrimination Statement
Goodwill SWPA is an Equal Opportunity  
Employer/Program. Goodwill SWPA does not 
discriminate based upon race, religion, color, 
national origin, gender (including pregnancy, 
childbirth, or related medical conditions), sexual 
orientation, gender identity, gender expression, 
age, status as a protected veteran, disability, or 
other applicable legally protected characteristics. 
Auxiliary aides and services are available upon 
request to individuals with disabilities. For more 
information, call 412-632-1809 or email  
accommodations.request@goodwillswpa.org.

Goodwill SWPA is CARF accredited.

Alternative formats are available upon request. 
Your comments and suggestions are welcome.

facebook.com/goodwillswpa

@gwswpa

youtube.com/goodwillswpa

instagram.com/goodwillswpa

DONATE 
TODAY
Monetary donors to 
Goodwill are investing 
in the region’s workforce 
development growth.  
The return on investment 
is a thriving community 
where people can find 
meaningful jobs. Donate 
today at goodwillswpa.org/
donate-money.

Fright Done Right at 
Halloween Bootiques
Don’t overpay for an unoriginal costume or 
decorations this Halloween. The Halloween 
Bootiques inside Goodwill retail stores offer 
unique, affordable and fun options for guys 
and ghouls of all ages. 

Shoppers are not limited to the typi-
cal pre-packaged costumes or decorations at 
Goodwill. Instead, feel free to mix-and-match 
from all departments to get exactly what is 
needed, at a fraction of the cost, to create a 
boo-nique look. Whether it’s a one-of-a-kind 
costume, shopping on a budget, or spread-
ing DIY wings — Goodwill is the place for 
everything Halloween this season. l


