
Goodwill and Literacy 
Pittsburgh Form Partnership
Goodwill has begun a partnership with Literacy 
Pittsburgh that will expand much needed 
services in many underserved neighborhoods.  
The reading nonprofit has expanded its footprint 
thanks to a Pennsylvania 
Department of Education 
grant that named it the 
lead agency in Allegheny 
and Beaver County. The 
collaboration means 
Goodwill’s adult literacy program is now a 
subgrantee of Literacy Pittsburgh, allowing each 
agency to build upon the other’s strengths.

One of the first offerings by the partner-
ship was a Career and Education Fair held in 
September. Goodwill joined 25 to 30 other 
employers at the Westin Convention Center to 
showcase its job services.  

The fair was open to all Literacy 
Pittsburgh students, alumni, tutors and family 
members over age 18 as well as clients of JFCS 
Career Development Center and Goodwill of 
Southwestern Pennsylvania. Individuals were 
encouraged to attend to work on their resumes 
and interview skills.  l

Weather Impacts Golf, 
But Not Success  
of Annual Outing
Although inclement weather resulted 
in the cancellation of the annual Golf 
for Goodwill tournament on August 13, 
nearly 200 people still attended the dinner 
and raised more than $90,000 to support 
Goodwill’s veteran services. Thank you to 
supporters, volunteers and the following  

Safe Streets Second 
Chances National  
Initiative Announced
Providing opportunities for inmates leav-
ing prison to enjoy a successful re-entry 
into the community is the impetus for a new 
collaboration between Goodwill of SWPA 

and the Pennsylvania 
Department of 
Corrections. Through 
Safe Streets & Second 
Chances (S3C), 
Goodwill will work 
to identify and bridge 
gaps to help re-entrants 
obtain workforce train-
ing and employment 
utilizing some of its 
well established and 
successful programs.

The announcement was made at an 
August news conference at Goodwill’s 
Workforce Development Center. On hand 
at the event was John Wetzel, Pennsylvania 
Department of Corrections Secretary, who 
discussed the importance of the national 
initiative.
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Goodwill honored presenting sponsors Application 
Verification and Newmark Knight Frank with a special 
award. At the awards ceremony were, left to right, Martin 
Perry, Newmark Knight Frank; Mike Smith, Goodwill 
President/CEO; and Louis Oliva, Newmark Knight Frank.

John Wetzel, Secretary, 
Pennsylvania Department of 
Corrections, discusses the 
importance of the national 
Safe Streets & Second 
Chances Initiatives. 



Goodwill Stores Are the 
Tip of the Iceberg
By Michael J. Smith
President/CEO

Many shoppers who visit our stores only 
know about the great prices and thrifty 
shopping options. Those who make dona-
tions are often just looking for a place to 
drop off unwanted clothing or goods. It not 
usual for me and other employees to hear 
surprise from friends and neighbors when 
we explain what the funding from the stores 
means to so many people in need in our 
communities. 

Consider these comprehensive wrap-
around services we offer for all populations 
in the region.
l  Welcome Center, which offers intake, 

service planning and follow up by trained 
staff who discuss goals and potential 
roadblocks to connect individuals with 
available tools and resources across the 
Goodwill network. The Center also offers 
work-related supports to prepare individu-
als for the next step in their job search. 

l  Goodwill Career Services Center, which 
equips jobseekers and staff with best-in-
class job search tools informed by major 
local employers, including interest and 
skills assessment online job searches, 
cover letter and resume writing, job search 
strategies, workshops on dressing appro-
priately, preparing for interviews and 
mock interviews, and job searching with a 
criminal record. 

l   Community Support Services to meet 
basic needs, such as food, clothing and 
shelter; free tax prep, budgeting and ben-
efits counseling.

l  Disability Services for individuals to 
gain skills, volunteer, train for work, and 
obtain employment in the community. 

l  Education and Testing Services to pro-
vide preparation for high school equiva-
lency tests, English as a second language, 
and basic computer workshops. 

l  Reintegration Services to address the 
various barriers of individuals who have a 
criminal background.

l   Supportive Housing to help individuals 
and families who are homeless transition to 
permanent housing. 

l  Transition Services to prepare high school 
youth with disabilities for the workforce.

l  Workforce Development and Placement 
Services to provide job search support to 
individuals including veterans, those on 
public benefits, and social security recipi-
ents.

l  Youth Services to provide youth with 
training, mentoring, job-shadowing and 
summer employment opportunities.

l  Digital Skills Training in a state-of-the-
art training facility with free training in 
basic computer skills, Internet, email, and 
Microsoft and G Suite products. 

l  Financial Education Training that 
provides assistance with accessing food 
stamps, CHIP, Social Security, Disability, 
Utility Assistance, free tax preparation, and 
more.  Also, financial education and coach-
ing on better budgeting methods, improv-
ing credit, and accessing available state 
and regional financial programs.

Think Goodwill is only the sum of our 
very important stores? Think again. We are 
proud of all of our numerous programs and 
services that allow us to reach everyone who 
needs us – including the regular customers at 
our stores who support our important mission 
with every penny spent and every donation 
made. l
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Consumers Continue  
to Rank Goodwill  
as Top Nonprofit Brand  
Goodwill has done it again. Results of the 
2018 World ValueSM Index report showed 
that Goodwill continues to rank amongst the 
top five nonprofit organizations in the world. 
The Index looks at 200 major brands and 
studies how well their purpose or mission 
succeeds in inspiring consumers, how their 
brands resonate with consumers, and the 
extent to which that perception motivates 
public and active support. l
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Students Learn  
Behind the Scenes  
at Animal Hospital
Working for a veterinary hospital is more 
than just caring for cute dogs and cats. 
Students in the Goodwill Work Based 
Learning Experience learned that when they 
spent time earlier this year job shadowing 
at the Allegheny Veterinary Emergency 
Trauma and Specialty (Avets) center in 
Monroeville. Two Penn Hills High School 
students rotated between office and house-
keeping positions to learn about the differ-
ent fields in veterinary care.

Karen Havrilla, Office Manager for 
Avets, explains that the students could not 
interact directly with the animals, but the 
staff let them work at the front desk  
checking animals in, scanning documents 
and learning the registration process and 
computer system. Students also helped 
behind the scenes providing kennel assis-
tance with things like cleaning the dog 
runs, changing bedding and sanitizing areas 
between patients. Finally, students were  
able to see how lab work was completed  
on site.

Having the students at the hospital is 
part of Avets’ core values to teach and pro-

vide a learning atmosphere from the ground 
up. This includes a commitment to working 
with technical schools that send technicians 
to them for training as well as residents and 
interns in veterinary services.

“This was a good step for our teach 
and learn programs,” explains Havrilla. 
“The students never realized the different 
jobs there are at a veterinary hospital.  
That really hit them that there is such  
variety.”

Havrilla was so impressed with the 
students and their enthusiasm for all of the 
jobs asked of them that she is open to host-
ing more students soon. 

“The students really saw some differ-
ent areas and were amazed at the technol-
ogy,” explains Havrilla. “It was helpful for 
them to look at the jobs and learn the path 
to get to those jobs in the future.” l

Baxter and Dr. Natasha Mulholland share the good 
news about Avets to passersby. Dr. Zachary Goodrich  

provides some loving care  
to Bryce at Avets. 
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Props Purchased  
at Goodwill for  
Mr. Rogers Movie   
People come to Goodwill to buy anything and 
everything, including props and period costumes 
for movies being shot in and around the Pittsburgh 
area. The Steel City has become prime real estate 
for major Hollywood productions in recent years, so 
it is no surprise that folks working on the new Mr. 
Rogers film “You Are My Friend” recently stopped 
by the Gibsonia store to purchase book cases, like 
the one pictured here, and other items for the film.

“Ninety percent of state prison inmates 
will return home one day,” said Wetzel. “We 
are pleased to be one of four states in which 
Safe Streets & Second Chances will work 
to identify gaps in our re-entry processes 
and help bridge those gaps by working with 
local organizations such as Goodwill of 
Southwestern Pennsylvania.”

The other states participating in the 
program are Texas, Florida and Kentucky. 
S3C is working with 12 Pennsylvania prisons 
to identify volunteer inmates who soon will 
be released from prison to return home to 
Allegheny, Fayette and Washington counties. 

The goal of the program is to shift the 
measure of success away from punishment 
toward improvement, rehabilitation and suc-
cessful re-entry after release from prison.

S3C officials, working with DOC 
re-entry assistance staff, meet with volun-
teer inmates to gather information about 
education and treatment programs com-
pleted during incarceration. From there, an 
individualized re-entry plan is developed to 
facilitate successful return to the community. 
Researchers follow the individuals for 15 
months after release and track both progress 
and recidivism. 

Goodwill hosted the event because of 
its role in helping individuals succeed upon 
release from prison.

“For decades, Goodwill of 
Southwestern Pennsylvania has been devoted 
to helping re-entrants obtain workforce train-

ing and employment,” said Michael Smith, 
President/CEO. “This is a tremendous oppor-
tunity to work alongside these excellent part-
ners equally committed to finding innovative 
approaches for people who are incarcerated 
to successfully rejoin their communities.” l

Safe Streets Second Chances 
National Initiative Announced
(continued from page 1)

Mark Holden, General 
Counsel, Koch Industries/
Advisory Chairman, Safe 
Streets & Second Chances 
Initiative addresses the 
media at a press conference 
held at Goodwill.

Carrie Pettus-Davis, Professor, Florida State 
University Institute for Justice Research and 
Development/Principal Researcher, Safe Streets & 
Second Chances provides insight on the partnership 
with Goodwill.
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Google and Goodwill  
Team Up for Digital Skills 
Training Day
Google and Goodwill International recently 
announced a $10 million partnership aimed at 
helping Goodwill chapters across the country 
equip more than one million people with the  
digital skills they need to connect with opportu-
nities and advance their careers. Part of this  
partnership included a special training day  
during the annual GoogleServe volunteer initia-
tive in June.

Approximately 20 GoogleServe volunteers 
from the Pittsburgh offices worked in partner-
ship with Goodwill staff to introduce a program 
aimed at improving digital skills for adults using 
Google-developed tools. Two workshops were 
held at the Workforce Development Center: 

l  Digital Skills for On-the-Job: Email format-
ting, safety, spam messages, viruses and 
privacy 

l  Google G Suite Essentials: Google Docs, 
Google Sheets, Gmail and Calendar l

Sweet Deals and Sweet 
Treats for National Ice 
Cream Day 

In honor of National Ice Cream Day, 
Goodwill shoppers were treated to free ice 
cream with a $5 minimum purchase at select 
retail stores on July 15. These sweet celebra-
tions coincided with the 99-cent Sunday sale 
to show appreciation in a delightful way to 
both shoppers and donors. Other activities 
for this tasty month included:

l  A Summer Bash at the West Mifflin  
retail store featuring free ice cream from 
the Sugar & Spice Ice Cream Truck, 
along with a disc jockey, the Health-A-
Licious Food Truck, and giveaways for 
shoppers.

l  Curly’s Tin Rizzi Ice Cream Truck deliv-
ering real cool happiness to shoppers at 
the Monroeville retail store.

l  Shoppers at the Bridgeport retail store 
enjoying scoops from Nanny’s Ice 
Cream. l

Google staffer Erin Cohen shared her story of how she 
ended up working with Google to inspire Goodwill 
employees and clients. 

GoogleServe volunteers led Goodwill staff and clients 
through exercises to test their digital know-how. 

Jamaal Davis, Goodwill Digital Skills Coordinator, 
spoke to clients and GoogleServe volunteers about how 
Goodwill is bridging the digital skills gap to help job 
seekers in the community.
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Construction Junction 
Provides Hands-On 
Experience 

Founded in 1999, Construction Junction 
is a nonprofit social enterprise committed 
to supporting and promoting conservation 
and community engagement through the 
reuse of building materials. A past recipi-
ent of Goodwill’s Power of Work Awards, 
the organization has also partnered with 
Goodwill since 2010 on multiple workforce 
development programs. 

The Construction 
Junction Training 
Program provides 
assessment services, 
skills training, job 
placement and job 
coaching to individuals 
with disabilities. Those 
with a goal and motiva-
tion to obtain and retain 
competitive hands-on 
employment in a ware-
house environment may 
apply for the program. 

Participants gain 
work experience and 
develop a variety of 
skills through class-
room instruction and 
on-the-job training, 
while also gaining 
increased indepen-
dence, confidence and 

self-esteem. While in training, participants are 
held to the same standards as Construction 
Junction employees. 

Upon completion of the program, 
participants receive guidance and sup-
port through job readiness classes and 
other individualized services in applying 
and interviewing for positions in materi-
als handling, deconstruction, stocking and 
other warehouse functions. Participants who 
successfully complete the program will be 
given consideration for open positions at 
Construction Junction.
For more information, call 877-499-3526 or 
email welcome@goodwillswpa.org. l

Elio removes the hardware 
from a door in prepara-
tion for pricing and selling 
to a customer as part of 
his on-the-job training at 
Construction Junction. 

Nominations Invited for 
Power of Work Awards  
Goodwill is  
now accepting  
nominations for  
the 22nd Annual  
Power of Works  
Awards. Anyone can  
submit a nomination;  
businesses are strongly encouraged to nomi-
nate themselves.  

The Power of Work Awards recog-
nizes the extraordinary efforts of southwest-
ern Pennsylvania businesses in the following 
categories:

l  Businesses that HIRE and/or accom-
modate people with disabilities, criminal 
backgrounds or other barriers to employ-
ment.

l  Businesses that HELP people by going the 
extra mile to offer work-related support 
and experiences.

Previous Power of Work Awards 
winners will be eligible for a special legacy 
award for their continued efforts to hire  
or help.

Winners will be honored at the Power 
of Work Awards luncheon on March 22, 
2019 at the Sheraton Pittsburgh Hotel at 
Station Square.
For more information or to purchase tickets 
for the luncheon, contact Gabi Lloyd at 412-
632-1931 or gabi.lloyd@goodwillswpa.org. l

POWER OF WORK AWARDS

of economic impact in 
southwestern Pennsylvania 
and north central West Virginia
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sponsors for helping to make this year’s 
event a success:

Presenting
Application Verification
Newmark Knight Frank

Gold
Highmark Blue Cross Blue Shield
Huntington Insurance
M&T Bank
UPMC Center for Engagement and Inclusion

Silver
Accel Sign Group
American Land Abstract Company
Climatech Inc.
ComDoc
enkompas Technology Solutions
Henderson Brothers, Inc.

For more information about Golf for Goodwill, 
contact Gabi Lloyd at 412-632-1931 or  
gabi.lloyd@goodwillswpa.org. l

Goodwill Offers Free 
Financial Coaching for 
Job Seekers 

One of the biggest challenges for anyone out 
of a job is figuring how to make ends meet 
financially. Allegheny County job seekers 
can enjoy free appointments with a financial 
coach at the Financial Opportunity Center at 
Goodwill SWPA in Lawrenceville to assist 
them on the road to financial success.

Whether a client’s goal is to make a 
livable wage, balance a budget, improve 
credit scores, own a home, build greater 
net worth, save for retirement, or pay for 
college, a financial coach will be there to 
provide long-term support each step of the 
way. By developing long-term relationships, 

the team provides basic tools and connects 
people with resources that can guide them 
to the road to success.

During appointments with a coach, 
clients share their current financial situa-
tion and their vision for the future, set a 
plan to get there, learn how to overcome 
obstacles, and receive encouragement each 
step of the way.

For a well-rounded approach, each 
participant and financial coach also work 
closely with other programs to provide 
necessary education, digital skills training, 
income supports, and employment counsel-
ing, as determined by each participant.

For more details or to set up an  
appointment, call 412-632-1813 or email 
financialfreedom@goodwillswpa.org. l

Weather Impacts Golf But Not 
Success of Annual Outing
(continued from page 1)

Accepting the presenting 
sponsor award on behalf of 
Application Verification was 
John Gregg, shown here with 
President/CEO Mike Smith.  

Thunderstorms did not keep 
Bob Stape, Goodwill COO, 
from smiling as he checked 
in for the annual Golf for 
Goodwill event.

FOR GOODWILL
Golf



Amanda Suski, UPMC Project SEARCH Business 
Liaison, recently accepted the Employment Outcomes 
Award on behalf of UPMC Passavant Project 
SEARCH Program at the 12th annual Project SEARCH 
Conference. The program was honored for achieving 
70 to 100 percent employment placement for gradu-
ates for the 2016-2017 school year.

Goodwill employee James Glenn was inducted 
into the North Catholic High School Hall of Fame in 
September. A 1964 graduate and the school’s first 
blind student, he joins the ranks of fellow alumni 
who contributed to the North Catholic Community and 
enriched the lives of all those involved. James previ-
ously worked at the Rochester retail store and is now 
at the Donation Processing Center. l
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People 
of Goodwill

Sharon Doyle, Rochester Store Manager, right, 
reconnected with old friends and neighbors Bill and 
Yvonne Harshman while attending a Faces of Work 
tour at the Workforce Development Center in May. 
For more information about upcoming Faces of Work 
events, contact Annette Hostoffer at 412-632-1941 or 
annette.hostoffer@goodwillswpa.org.  

Patrice McKenzie, Founder of the Thrift Out Loud 
fashion blog, showed women how to dress profes-
sionally and fashionably without breaking the bank 
during a Dress for Less event at the West Mifflin retail 
store in August. Check out Patrice at @ThriftOutLoud 
on Instagram for thrifty tips and tricks for creating a 
stylish wardrobe.
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Congratulations to 
Coloring Contest Winners
Goodwill Round Up is a program where shop-
pers have the opportunity to round up their 
purchase to the nearest dollar with the change  
or difference donated to Goodwill programs  
and services.

Randy Round Up, the program’s mascot, 
was thrilled to receive so many colorful and 
imaginative entries for Goodwill’s  

first ever coloring contest. After reviewing the 
artistic ability, creativity and craftsmanship  
of more than 500 entries, Randy and his  
cowboy friends selected the winners. Each of 
the following age bracket winners received a 
$50 VISA card for their work:

l  Ages 3 to 5: Natalie, Natrona Heights store

l  Ages 6 to 10: Katie, North Huntingdon store

l  Ages 11 to 13: Allison, Uniontown store l

JumpStart Success  
Goes Digital 
For nearly 20 years, more than 2,100 youth 
ages 14 to 24 have benefited from the 
JumpStart Success program curriculum. To 
prepare even more youth for the world of 
work, Goodwill recently developed a digital 
version of JumpStart Success. 

“Not only is the digital version more 
relevant for the youth of today, but it’s also 
less expensive and easier to access,” said 
Tamica Mickle, Director of YouthWorks,

With this program, users can dis-
cover their interests and talents, identify 
career paths, conduct job searches, and gain 
the soft skills needed to get jobs. Unique 

components of the new digital version of 
JumpStart Success curriculum include:
l  Easy-to-use tracking reports to illustrate 

individual and group success.
l  Trainer aids, including an annotated 

trainer manual and an online trainer 
toolkit.

l  At-a-glance summaries and a customized 
program planner for presentations.

l  A dedicated curriculum consultant to 
customize the program to meet specific 
needs and provide support.

For more information on the JumpStart 
Success Digital Program, contact  
Tiffanee Heywood, tiffanee.heywood@
goodwillswpa.org. l
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The Smiling G mascot enjoyed plenty of fun in the 
sun this summer. After welcoming the public to 
Good Scout and the Workforce Development Center 
in Lawrenceville during OpenStreetsPGH in June, 
Smiling G later made an appearance at the first 
ever Summer Bash at the West Mifflin retail store. 
Keep an eye out in the community for more sight-
ings of Goodwill’s mascot. l

16,724,099 
 pounds of material kept out of 
 landfills through recycling

Reaching Full Potential at 
Union Station Clubhouse 

Union Station Clubhouse is more than a 
program or social service. It is a community 
where members and staff are seen as equals, 
as opposed to the traditional clinician-client 
relationship. It is a community of people who 
are working toward a common goal to get 
their lives back. Just ask the many Fayette 
County residents who have thrived with help 
from the Clubhouse.

Dustin came to the Clubhouse because 
he was looking for a social outlet and part-
time employment. After he developed the 
skills necessary to obtain a job and main-
tained employment for almost a decade, 
Dustin later pursued an associate’s degree 
and gathered the courage to obtain his driver 
learner’s permit – all thanks to support from 
the Clubhouse.

Kara says the 
Clubhouse has given 
her a renewed sense 
of self-esteem that 
has enabled her 
to become more 
independent. 
Additionally, she 
has learned how 
to successfully  

work with others and communicate her needs 
better in the workplace. The Clubhouse 
helped Kara to gain respect for herself and 
a trust in others that she is now thrilled to 
employ in a real-world setting. 

The Clubhouse offers people living 
with mental illness, like Dustin and Kara, 
the opportunity and hope to reach their full 
potential. It operates on proven standards 
which have been developed by Clubhouse 
International that are used in over 330 
Clubhouses worldwide.
For more information, call 724-439-9311 or 
visit unionstationclubhouse.com. l

Dustin

Kara
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A Store  
Near You

Finding Diamonds  
at Centre Avenue Store
Imagine walking into a Goodwill store and 
seeing quality clothing and goods that include 
name brand items like Calvin Klein and 
Anthropologie. These sorts of items show up 
at many retail stores, but the Centre Avenue 
Goodwill store really makes a very focused 
effort to provide the “best of the best” to its 
customers. 

“We like to call ourselves the Macy’s 
of Goodwill,” explains Jackie Moreland, 
store manager, as she talks about some of 
the recent changes at the store. “We have 
changed how we present our merchandise 
so we focus on quality … we are looking for 
diamonds, not just other rocks.” 

This change in merchandising can be 
seen in the quantity of name brands pre-
sented, as her staff is always on the lookout 
for the better named products. For instance, 
kids’ clothing are typically only new with 
tags or very high quality used. They also 
focus on women’s clothing as well as offer-
ing a men’s section dedicated to suits and 
jackets – a big hit for college students who 
frequently shop there. 

In addition to a change in the qual-
ity of the goods offered, the store has also 
undergone physical changes to make the 
shopping experience nicer. The store is less 
crowded after three full racks of clothes 
were removed. Moreland also cut back on a 
lot of the items that filled the racks, making 
the physical space more open and easy to 
shop than in the past. 

“We recognize that we get we really 
great donations of items and we don’t want 
to waste our customer’s time shopping,” 
says Moreland. “We offer things that our 
customers can’t get anywhere else without 
shopping continuously at flea markets and 
thrift stores.” l

About the 
Goodwill Centre 
Avenue Store 

l   Location: 
 5993 Centre Avenue 
 Pittsburgh, PA 15206

l  Staff:
  19 employees: 
 15 part-time; 4 full-time

l Store Hours: 
 Monday-Saturday
 9 a.m. to 9 p.m.
 Sunday
 11 a.m. to 7 p.m.

l  Telephone: 
 412-924-0070

Some of the high end, 
quality goods at the Centre 
Avenue Goodwill store.



Going All Out for Halloween 
Did you know 
October is the 
biggest month 
of the year 
for Goodwill? 
Like clockwork, shoppers flood the retail 
stores to get everything they need for the 
perfect Halloween costume.

To help shoppers easily put together a 
fun and frugal outfit, Goodwill launched the 
new Halloween Bootique in September with 
in-store activities like face painting, entertain-
ment and giveaways. Throughout the month 
of October, everyone participating in a retail 
store scavenger hunt will receive a free trick 
or treat bag, while lucky shoppers who find 
the elusive hidden pumpkin will earn an extra 
50 percent off their purchase.

To add to the spooky fun, Goodwill is 
offering more costume accessories than ever 
before, including new categories such as Day 
of the Dead, Unicorns, Steampunk, Pets and 
Stuff, Hats and Wigs, and more.

And people celebrating Halloween are 
not the only ones to enjoy the month-long  

festivities. Goodwill partnered with 
Humane Animal Rescue to feature pet 
costumes that were found at Goodwill dur-
ing a pet adoption event at the Robinson 
Township Goodwill store. The event fea-
tured pets for adoption wearing costumes 
from Goodwill stores and a pet costume 
contest on Instagram. l

Goodwill of Southwestern Pennsylvania
Robert S. Foltz Building
118 52nd Street
Pittsburgh, PA 15201
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Give to Goodwill at goodwillswpa.org/donate-money

Goodwill of Southwestern 
Pennsylvania
Robert S. Foltz Building
118 52nd Street, Pittsburgh, PA  15201
412-481-9005 www.goodwillswpa.org

Affiliates
Goodwill of North Central West Virginia
1-888-4GW-NCWV (1-888-449-6298)
Goodwill Commercial Services, Inc.
412-913-1982
Goodwill Housing
412-257-4844
Northside Common Ministries
412-323-1163

Our Mission
We help people improve their quality of life 
through work and related services. 

Goodwill’s Code of Conduct                                                                               
Goodwill SWPA is committed to conducting its 
business in accordance with the highest standards 
of ethical behavior and regulatory compliance and 
to treating everyone with dignity and respect. The 
agency’s full Code of Conduct document – “Ethics at 
Work” – may be viewed at www.goodwillswpa.org.

Non-discrimination Statement
Goodwill SWPA and its affiliates prohibit discrimi-
nation on the basis of race, color, religious creed, 
disability, ancestry, national origin, age, sex, or 
sexual orientation.

Equal Opportunity Employer
Goodwill SWPA is an Equal Opportunity Employer/
Program.  Auxiliary aides and services are available 
upon request to individuals with disabilities.  
For more information, call 412-632-1809 or email 
accommodations.request@goodwillswpa.org

Goodwill SWPA is CARF accredited.
Alternative formats are available upon request.
Your comments and suggestions are welcome.

facebook.com/goodwillswpa
@gwswpa
youtube.com/goodwillswpa

instagram.com/goodwillswpa

Patrice McKenzie of Thrift Out Loud and Brendan 
Shephard, Goodwill Human Resurces Generalist, 
showed off some boo-tiful items and shared tips on  
how to build the perfect costume in a special 
Halloween themed commercial.

DONATE 
A CAR: 
It’s a Win for Goodwill 
and a Win for You

Are you looking to 
unload a vehicle but 
want to avoid the hassle 
of selling it yourself? 
Donate it to Goodwill. 
Visit goodwillswpa.org/
donate-a-car or call 
1-888-30-40-CAR for 
more details.


